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Abstract 

The 2020 Covid – 19 global epidemics had a significant impact to the entertainment 

industry. That’s greatly affected societies around the world. And also due to government 

policies citizens are unable to participate for public gatherings, public businesses and 

public areas. In music industry, major part of income of musicians depends on tours, 

musical show. But in this pandemic situation, had a huge negative effect to the musicians’ 

income because they cannot perform face-to-face and cannot arrange huge gatherings. 

However, nowadays musicians have to turn to digital media and pushed music industry 

to the new reality of online concerts-virtual concerts. So, musicians are taking the 

show/concert online. Musicians should send links for the virtual concerts individually. 

Apart from that, the research proposes to implement an application to put all the details 

of the concerts. And through the application people can pay and get the link easily. If 

needed people can participate to the concert through the application and requesting songs 

from the band by commenting and can see the views for the performance. Advertisers 

can show their advertisements while performance going on. 
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